


Logo/tagline detail AD/CW: Chana Wagner
Client:National Geographic Channel

Alternative Media:
Images of exotic/historic locations are placed on
the shades of airplane windows. Every window on
the plane shows a different location.
Tagline: 
THE NEXT BEST THING TO GOING THERE





CD: Mikal Reich
AD: Chana Wagner
CW: Ella Wilson 
Agency: Mad Injection
Client: Manhattan Mini Storage

outdoor and print







AD: Chana Wagner
CW: Adam Koppel, Ella Wilson
Client: The New York Sun

Alternative Media:
Fake headlines are placed on the front page of The New York Sun
for a period of one week. Varied headlines are used, encouraging
people to collect them.



In addition to stopping power
by the newspaper dispensers,
the word will carry even further
through people reading their
newspapers in public places, 
or leaving them behind on 
the street, the subway, or 
park benches.



AD: Chana Wagner
CW:Adam Koppel, Jeremy Blackman, Chana Wagner
Client: Lake Powell Houseboats

LAKE POWELL
HOUSEBOATS

A NATURALLY LUXURIOUS VACATION



LAKE POWELL
HOUSEBOATS

A NATURALLY LUXURIOUS VACATION

Featured in CMYK, Summer 2009



LAKE POWELL
HOUSEBOATS

A NATURALLY LUXURIOUS VACATION



AD: Chana Wagner
CW: Chana Wagner, David Glass
Client: Greenpeace



Everybody trusts

AD/CW: Chana Wagner
Client: Consumer Reports



Everybody trusts



Everybody trusts



HELEN KELLER NATIONAL
DEAF-BLIND AWARENESS WEEK

JUNE 15-21, 2008

TECHNOLOGY CAN DO WONDERFUL 

THINGS FOR THE BLIND

ABC

LIKE OPEN
YOUR EYES

HK
NC

Helen Keller National Center
for deaf-blind youth and adults

Not to mention your heart and mind. And as a prospective employer, 
it can help them open up something even more difficult. Like your door.

AD: Chana Wagner
CW: David Glass
Client: The Helen Keller National Center
Annual Poster Series 2008



AD/CW: Chana Wagner
Client: The Helen Keller

National Center
Annual Poster Series
2007



AD/CW: Chana Wagner
Client: Cartoon Network

Alternative Media:
Placement in obituaries



Strategically placed stickers on
fake ads in subway cars, such 
as a “1-888-Divorce” ad.

Bumper sticker to place on cars with
parking tickets. Sticker can then be
used by consumer.

Place cartoon-themed crossword puzzle in 
TV Guide, with answer page “torn out” and
replaced with a Cartoon Network “Life Stinks”
logo. Viewers are directed to the CN website
for the real answers.



Magazine spreads: Fake ads with “Life Stinks”
moments. Sheets of stickers are placed inside. 
One sticker is taken off and stuck on the 
“Life Stinks” situation to show consumer to 
take stickers and place on their own finds.
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